International Journal of Research in Social
Science and Humanities (IJRSS) E-ISSN : 2582-6220

DOI: doi.org/10.47505/1JRSS.2020.9145 Volume 1, Issue 4
Sep-Oct - 2020

Effects of Social Media Interaction on Self-Presentation among

Students in Public Secondary Schools in Nairobi County, Kenya

Jecinta W. Muigai
Ph.D.,
Department of Education,
School of Education, Arts and Social Sciences (SEAS),

Africa International University. Kenya

ABSTRACT

As technology continues to expand, adolescents have embraced interaction through social media platforms. They interact through
sharing comments, posting photos, profile updates, etc. Some of the social media platforms that adolescents use is Facebook,
Twitter, WhatsApp, Snapchat, YouTube, among others. This article explored the effects of social media interaction on self-
presentation among adolescents in high schools in Nairobi County, Kenya. A descriptive survey design was used to understand
the phenomenon. A questionnaire was used to collect data from the respondents. A sample size of 400 respondents was obtained
through stratified random sampling and simple random sampling. SPSS version 20 was used to help analyze the data for
descriptive statistics, and linear regression was used to predict the effect of social media interaction on the self-presentation. The
regression model was significant F (1, 344) =38.618, p-value <.05. Further, the R Square (R = .101 shows 10.1% of students’
self-presentation can be attributed to social media interaction. The coefficient of the self-presentation based on the students’
social media interaction showed the regression weight was statistically significant (p<.05). The output showed social media
interactions affect students' self-presentation (5 = .318, t = 6.348, p<.05), hence an increase of social media interaction interrupts
the students’ self-presentation by .318. It is necessary to have seminars and workshops to educate the parents, teachers, youth
workers and adolescents on these effects.
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INTRODUCTION

Social media interaction has become the most popular thing among adolescents in the twenty-first century. This
interaction takes place on platforms such as Facebook, Twitter, WhatsApp, Snapchat, YouTube, among others. Adolescents tend
to seek their self-identity, establish, and maintained contacts through social media platforms. In the process of interacting,
adolescents attempt to influence how other people view their image consciously or unconsciously through the information they
present. Valkenburg and Peter (2011) viewed self-presentation as a conscious act in their definition when they stated that “self-
presentation can best be understood as selectively presenting aspects of one’s self to others” (p. 122). That is, managing one’s
self-image using self-presentation tactics. In social interaction, people always attempt to present themselves in the best way they
know.

As media technology continues to grow, the risk of adolescents engaging in excessive indulgence in social media is likely
to occur, and in turn, may affect their self-identity and specifically the self-image they would want to present to other people. Self-
presentation can influence adolescents’ self-esteem and self-concept clarity through the audience’s feedback and self-reflection
(Yang & Brown, 2016). It is crucial for parents, teachers, and youth workers to understand the impact of social media platforms
on adolescents’ self-presentation that is dictated by the self-image adolescents desire to portray. Therefore, the purpose of this
article was to explore the effects of social media interaction on self-presentation among high school students in public secondary
schools in Nairobi County, Kenya.
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RESEARCH OBJECTIVE
Research question guiding the study is, how does social media interaction affect high school students’ self-presentation?

Self-presentation

Every human being desires to make others see the image they positively present of themselves. Self-presentation also
known as impression management is defined as "people's attempts to convey information about or images of themselves to others"
(Gilbert, Fiske, & Lindzey,1998, p. 703). Self-presentation is the act of trying to impress others to shape how they view them. The
individual tries to impress others through their expressions, actions, and disclosure of information (Baumeister & Hutton,1987).
These acts are a means of projecting impressions in social interactions (Baumeister, 1982). Even though some aspects of these
self-presentations are sometimes deliberate and conscious, others are not. Given that people can present false images of
themselves, in general self-presentations are genuine attempts of an individual to present a positive self-image to others yet
remaining authentic.

People engage in the act of self-presentation daily. Studies show that people take in self-presentation to raise their
interactive worth and enhance social acceptance; they shape their expressions to influence other people for varied reasons. Thus,
by displaying certain images of themselves, they can get help from other people, persuade others’ submission, improve their
financial status, avoid unpleasant tasks, do social roles more effectively, exact distress on others, and attain other personal and
interpersonal benefits (Baumeister, 1982; Baumeister & Hutton; 1987; Jones & Pittman, 1982; Leary, 1995; Leary & Kowalski,
1990; Schlenker, 1980).

Baumeister (1982) pointed out two main motivations of self-presentation as one, pleasing audience to match their
expectations and preferences; and two, self-construction that has to do with matching one's self-presentation to one's ideal self.
For instance, an individual may present him/herself as a model and so the individual may present a more likable and attractive
image of him/herself. On other occasions, a person may want to present behaviors that make others see him/herself as a highly-
skilled, more challenging, and tough person. People tend to make certain impressions on others to maintain one's connections with
others and meet their identity needs. Jones and Pittman (1982) grouped the motivation to self-presentation into several tactics of
impressing others that include: self-promotion, ingratiation, exemplification, intimidation, and supplication, as explained below.
Self-promotion tactics is a state whereby a person seeks to convince others of the abilities he/she possesses; ingratiation is a self-
presentation tactic where a person does everything possible to seek to win other's favor; exemplification is a tactic by which
individual self-sacrifice by doing more than expected to win other's approval; intimidation is a strategy employed to make others
fearful; and lastly, supplication explain a situation where an individual brings out their weaknesses with an aim of getting support
from others.

Self-presentation is enhanced by social interactions brought about by communication between individuals. As people
interact with one another, there is a tendency to change their actions and response to impress their friends, peers, and so forth. The
desire to manage impressions is also notable among adolescents whereby they try to take charge of how others see them by
carefully presenting their self-image (Baumeister, 1982; Leary & Kowalski, 1990). When self-presentation is done consciously,
adolescents are keen and attentive to the self-image they want to portray (Livingstone & Haddon, 2009; Baumeister, 1982;
Perloff, 2014). The perception of who they are is influenced by the impressions they make about themselves. This present
investigation assumed that self-presentation is affected by the interactions that adolescents engage in, in social media platforms as
they seek their identity needs.

SELF-PRESENTATION ON SOCIAL MEDIA PLATFORMS

Several studies have explored the association between interactions and offline self-presentation (Goffman, 1959, Jones &
Pittman, 1982, Leary, 1995). For instance, Goffman (1959) asserted that human beings always struggle to impress others to view
them as reputable and dependable as they also try to keep established desired positive self-image. According to Baumeister
(1982), people use self-presentation to conceive their identity. In the contemporary world of advanced technology, adolescents
are not only seeking to bring about their impressions face-to-face but also in social media platforms (Zhao, Grasmuck & Martin,
2008). "Internet-based communication tools provide novel venues for self-disclosure, self-presentation, and impression
management" (Rui & Stefanone, 2013, p. 1286). Social media platforms satisfy the need for self-presentation in different ways as
adolescents feel they have the freedom to interact with others away from parental control. Self-presentation on social media
platforms takes place just like it happens on face-to-face through body language, posture, speech, status among other things.

Adolescents create their social media profiles and groups where the intended audiences receive or see the content they
post. These photos, selfies, comments, and status are updated, edited, and modified to make some impressions on social media
platforms. Through the feedback they receive such as “likes”, and comments, adolescents evaluate what others say about them,
and through their self-assessment, they edit their content based on the feedback and adjust to the desired self-image (Ho, Lee, &
Liao, 2016). According to Vohs, Ciarocco, and Baumeister (2005) self-presentation requires some adjustment and shaping of
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behavior to achieve a certain public image, meaning many active impression management responses are self-regulatory in nature.
It is through social media platform interactions that adolescents perceive who they are and evaluate themselves with the feedback
they receive. Baumeister (1998) emphasized that “most people have a certain ideal image of the person they would like to be. It is
not enough merely to act like that person or to convince oneself that one resembles that person. Identity requires social validation”
(705).

Adolescents may use the feedback to evaluate themselves positively or negatively. Metzler and Scheithauer (2017)
conducted longitudinal research among 217 adolescents age 14-17 years to check on the impact of positive self-presentation and
the number of friends on Facebook. They noted that adolescents' "positive self-presentation and several friends were associated
with positive feedback" [7]. Yang and Brown (2016) surveyed 218 university first-year students to explore changes in their online
self-presentation. The study also examined the link between online self-presentation and student's self-esteem and self-concept
clarity. In their finding "Broad, deep, positive, and authentic Facebook self-presentation was positively associated with perceived
support from the audience, which contributed to higher self-esteem..." (p.402).

On the contrary, self-presentation may be affected negatively if the feedback received is not interpreted positively. For
instance, failure to get the expected “likes” or comments on the posts may lead to a poor view of self-image. Social comparison
may also affect adolescents' views of their self-image. A study by Kleenmans, Dalmans, Carbaat, and Anschutz (2018) on the
effects of manipulated Instagram photos amongst 144 girls aged 14-18 years old on girls’ body image, asserted that exposure to
controlled Instagram photos led to low body image, more so, girls inclined to too much social comparison were negatively
affected. Deliberate Facebook self-presentation make students reflect inwardly, which can be linked to lower self-concept clarity
(Yang & Brown, 2016). Although positive feedback may affect self-presentation positively, it can lead to addictive behavior like
excessive usage of social media (Meshi, Morawetz, & Heekeren, 2013). That desire to make positive impressions is part of what
makes adolescents spend a lot of time on social media platforms. They use much of their time changing pictures and information
about themselves on social media platforms to present to others their most appealing self. When adolescents use social media
platforms in trying to define who they are, they become very selective with the content they expose to others (Gabriel, 2014; Chua
& Chang, 2016). Adolescents are encouraged to edit their self-images when their presentation aid in gaining rewards and creating
identities (Leary & Kowalski, 1990; Yang & Brown, 2016).

Another study by Gosenell, Britt, and Mckibben (2011) among 80 undergraduate students ages 18-25 in the USA
examined the self-presentation concerning interaction and relationship satisfaction. They found that when the bond between
adolescents and their peers is stronger, the lesser the attempts in self-presentation, and the higher the relationship fulfillment. On
the contrary, the lesser the bond is with peers, the more the efforts in self-presentation and in turn increased relationship
satisfaction.

The self-presentation can sometimes put into risk the lives of adolescents by exposing them to strangers who might have
ill motives. Internet predators who may threaten adolescents through cyberbullying, or may target them for abuse (Steijn, 2014;
Walrave & Heirman, 2012). Self-presentation among adolescents needs to be carried out with care as it increases questions of
privacy. Although there is an inclination for girls to exercise privacy of their profiles more than boys, as revealed in a study
conducted by Patchin and Hinduja (2010) among 2423 teenagers’ profiles. Rui and Stefanone (2013) looked at varied self-
presentation behaviors on social media by examining the impression motivation, self-worth, and social network structure among
248 undergraduate students surveyed. They discovered that respondents posted on their wall almost every few days and they also
protected their self-presentation in response to unwanted photo tagging. Additionally, they found “individuals with large networks
have increasing demands for relationship maintenance, which results in increased photo sharing” (Rui & Stefanone, 2013,
p.1301).

Wong (2012) examined the association of self-presentation to the use of Facebook and social support among 202
university students. The result showed that the frequency of Facebook usage was statistically significant and positively related to
three types of self-presentation (ingratiation, supplication, and enhancement), additionally, Facebook usage as interaction with
friends was statistically significant with self-presentation (p. 199). Further, Wong (2012) examined "relationship between self-
presentation and social support received on Facebook; results showed that three types of self-presentation were related to social
support sought or received by students on Facebook” (p. 203).

Self-presentation does not only include the tactics of managing impressions but also multiple presentations of self. As
adolescents explore their self-identity, they may present themselves in differing aspects. Aspects of self presented can differ
depending on the audience present or imagined or circumstances present (Higgins;1989). That does not mean adolescents present
false images of themselves, but different aspects of self can be displayed to different people and situations. For example, a
teenager may present a different aspect of self to peers in a different way to how she presents to strangers or friends who know
them. Higgins (1989) suggested that individuals think of themselves from two perspectives, that is, their viewpoint, and that of
other significant people such as parents, peers, teachers among others.

The three aspects of self include a person’s real self or actual self, ideal self, and ought self. A real self or actual selfis a
person’s current self-concept or true views or beliefs one has of himself. An ideal self signifies beliefs about characteristics one
desires to have, i.e., what one aims to become or what a significant other would like that person to be, and lastly ought self or
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public self, signify what a person believes he/she should be (Higgins, 1989). Michikyan, Dennis, and Subrahmanyam (2014) did a
study among 261 emerging adults to examine their self-presentation on Facebook using a multiple self-presentation framework.
The Multiple self-presentation framework was checking on "adults' presentation of their real self, ideal self, and false self" (p.1).
The respondents reported that they presented their real selves more than their ideal self and false self on Facebook. However,
those with "a less coherent sense of the self and lower self-esteem reported presenting their real self on Facebook to a greater
extent" (p.1).

Nevertheless, even with the different aspects of self, social media platforms can encourage false self-presentation, which
is damaging as explained by false-self theories (Winnicott, 1960). The false self-presentation happens mostly because many
people would want to present the best part of their lives. A face that is smiling and for teenage girls that is painted with make-ups.
Rarely would people want to share their low moments. When adolescents present the best part of their lives, those that are facing
hardships and that cannot afford a "posh" lifestyle may be tempted to present a false self to keep to the standard of their friends, or
they can look at how their friends look and because they cannot keep-up, their happiness is decreased and their psychological
problems are heightened (Winnicott, 1960). Gil-Or, Levi-Belz, and Turel (2015), in a study that consisted of 258 Facebook users,
argued that the use of Facebook and other social media platforms can promote the false presentation of the self. They showed that
users with low self-esteem and low trait authenticity were more likely than others to present a Facebook-self which deviated from
their true selves.

The false self is so suspicious and defending that it can lead an adolescent to risky behaviors (Baker & McNulty, 2013)
such as showing affection and asking for support. For adolescents to establish and keep close relationships, they require to engage
in behaviors that impress their friends. Additionally, as they impress their peers, they may use social media exceedingly which
may result in internet addiction (Turel, He, Xue, Xiao, & Bechara, 2014). Mwadime (2015) in Kenya found out that teenagers
spend their time online via smartphones or computers, in an attempt to create a positive impression. Meier and Gray (2013)
exploring how Facebook use influences adolescent girls' body image, suggested that it is not the amount of time spent on
Facebook that brings about body image disturbance but possibly the amount of time devoted to profiling updating, and editing of
photos and the social comparison. They disclose personal information through personal profiles trying to express who they are
(Junco, 2014; Gosenell, Britt, & Mckibben, 2012; Yang & Brown, 2016) and so they self-disclosure by revealing detailed
personal information to others (Jourard & Lasakow, 1959; Davis, 2012). Some researchers have reported that some adolescents
use online self-disclosure to overcome loneliness and to facilitate their feelings of social connectedness (Bonetti, Campbell, &
Gilmore, 2010; Olenik-Shemesh, Heiman, & Eden, 2012; Davis, 2012). However, in a longitudinal study carried out by McDool,
Powell, Roberts, and Taylor (2016) between 2010 and 2014 from the UK among student teenagers 10 to 15-year old, proposed
that an enormous time spent on social media decreases the fulfillment adolescent experience in every area of their lives, a
statement supported by Margalit (2010).

STUDY DESIGN AND METHODS

The study used a descriptive survey design to enable the researcher to understand the effects of social media interaction
on adolescents’ self-presentation. Descriptive survey design enabled the use of a representative sample of a large population
within a short time (Mutai, 2000), with limited resources. The study took place among high school students in Nairobi County.

Sampling Procedures and Sample Size

The population targeted herein was all 89 public high schools in Nairobi County, with a total population of 51843
students. The sampling procedure ensured a true representation of the entire population. Therefore, stratified random sampling
was done, whereby the 89 secondary schools were divided into three strata. The desired sample size was obtained proportionately
from each stratum. To calculate the proportion of students from each stratum, stratified sample formula (sample size of the strata =
size of the entire sample divided by the population size, multiplied by the total of each stratum). Then the sample of each stratum
was added up to make the sample size. The sample size was 400 respondents. Simple random sampling was then done to obtain
students in each of the sampled schools.

Data Collection Instrument, Procedure, and Ethical Consideration

The survey instrument included: a questionnaire that had questions on students’ use of social media platforms, and the
self-presentation scale adapted from Michikyan et. al., (2014) with permission. Examples of the statements that are part of the
self-presentation scale are “I sometimes try to be someone else on social media”, “I compare myself to others on social media
platforms”, among others. The survey instruments sought for information on social media interaction and students’ evaluation of
their self-presentation. A pilot study was done to ensure the questionnaire covered important concepts and it was well understood
by the respondents. To measure the internal consistency of each construct, the items on social media interaction were subjected to
Cronbach’s coefficient test and obtained o of .73. The researcher informed the respondents about the purpose of the study and
guaranteed them confidentiality before administering the questionnaires. The questionnaires were administered during break time
to ensure there were no classes interrupted. The questionnaires took between 20 and 25 minutes to fill in.
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The researcher obtained permission to carry out the study from the research authorization bodies including government
research agency, the Ministry of Education, and the school Principals. Parental consent was obtained before engaging the
respondents in the study. All the information received was kept confidential and was only available to the researcher. Statistical
Package for Social Sciences (SPSS) was used to help generate descriptive statistics, that is, means and percentages, as well as
inferential statistics, i.e., regression.

FINDINGS

The study aimed to investigate the effect of social media interaction on high school students’ self-presentation.
Descriptive statistical tests were performed to show the students' self-presentation. Regression analysis was done to predict
whether social media interaction had a significant effect on high school students' self-presentation.

Social Media Interaction on Self-Presentation

The research question of the study was to identify the effect of social media interaction on students' self-presentation.
The hypothesis of the test was, Hol: “The social media interaction has no significant effect on high school students’ self-
presentation”. To test for this hypothesis, descriptive statistical tests were performed to show the students' self-presentation.
Regression analysis was employed to predict the effects of social media interaction on self-presentation.

Descriptive Statistics for Self-presentation

On descriptive, the mean and standard deviation were applied to show the spread of the response. The mean value of 4.5
represented SA, the mean value of 3.5 to 4.4 represented Agreed, the mean value of 2.5 to 3.4 represented Neutral, the mean value
of 1.5 to 2.4 represented Disagreed and lastly, the mean value of 1.4 represented Strongly Disagreed. The findings were presented
in table 1.

Table 1: Mean and Standard Deviation for Self-presentation

Mean Std. Deviation  SD D N A SA
I like myself, proud of what | want, stand for it and  3.65 1.248 9.2 9.0 18.2 33.8 28.9
show it
Have a sense of what | want, so | express my views 3.53 1.223 9.0 11.6 19.1 36.1 225
and beliefs
I have a good sense of self, shown by things | do 3.49 1.233 10.1 9.8 20.8 35.0 21.1
on social media
whom | want to be is often reflected in the things I 3.45 1.370 124 15.6 15.0 28.6 28.3
do on my SM profile
The way | present myself on social media is how | 3.40 1.303 11.3 15.3 18.8 30.9 23.1
am in real life
| post things on my SM platforms to show aspects 3.38 1.325 11.8 15.9 185 29.5 24.3
of whom | want to be
I change my photos on my profile to show different  3.21 1.345 15.0 17.3 17.3 30.6 18.8
aspects of who | am
Who I am online is similar to who I am offline 3.20 1.358 15.9 17.1 15.3 324 18.2
I can try-out many aspects of who | am on SM  3.20 1.308 14.2 16.2 20.5 30.1 17.1
much more than in real life
I only show the aspects of myself on SM that I 3.16 1.410 194 14.2 16.3 29.8 194
know people would like
I am a completely different person online than I am  2.95 1.468 24.9 17.1 11.8 28.0 17.1
offline
I sometimes try to be someone else on social media 2.85 1.476 21.1 171 124 26.0 159
| feel I have many sides to myself and | show it on  2.60 1.255 23.7 26.9 21.4 19.7 7.5
my SM profile
| try to impress others on social media platforms 2.42 1.452 40.2 176 130 16.5 118
I compare myself to others on social media 2.29 1.418 42.5 194 9.5 16.5 9.5
platforms
| post information about myself on my social 2.21 1.342 43.4 22.8 11.3 14.7 7.8
media that is not true
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The findings show that majority of the respondents agreed with the following statements: ‘I like myself and am proud of
what I want, I stand for and I show it on my social media profile’ (M=3.65, SD=1.248); ‘ I have a sense of what I want in life and
using social media is a way to express my views and beliefs” (M=3.53, SD=1.223); and ‘I have a good sense of self that is shown
by things I do on social media’ (M=3.49, SD=1.233). The majority of the respondents seemed undecided in their opinion on the
following statements: “Whom I want to be is often reflected in the things I do on my social media profile’ (M=3.43, SD=1.365);
‘The way I present myself on social media is how I am in real life’ (M=3.40, SD=1.303); ‘I post things on my social media
platforms to show aspects of whom I want to be’ (M=3.37, SD=1.325); ‘I change my photos on my profile to show different
aspects of who I am’ (M=3.21, SD=1.345); Who I am online is similar to who I am offline’ (M=3.20, SD=1.358); ‘I can try-out
many aspects of who | am on social media much more than in real life’ (M=3.20, SD=1.308); ‘I only show the aspects of myself
on social media that I know people would like’ (M=3.15, SD=1.411); ‘I am completely different person online than I am offline’
(M=2.96, SD=1.470); and ‘I sometimes try to be someone else on social media’ (M=2.85, SD=1.476).

However, the majority of the respondents disagreed with the following statements: ‘I feel I have many sides to myself
and I show it on my social media profile’ (M=2.60, SD=1.255); ‘I try to impress others on social media platforms’ (M=2.41,
SD=1.452); ‘I compare myself to others on social media platforms’ (M=2.29, SD=1.418); and ‘I post information about myself on
my social media that is not true’ (M=2.21, SD=1.345).

Most of the students indicated that they liked themselves and were proud of what they stood for and showed it on social
media platforms. Implying the interactions of these students were intentionally directed towards self-promotion and trying to look
friendly and nice to peers. It could also mean they had fulfilling relationships with peers and so there was a lesser struggle to
impress them. Several students were undecided about their opinions. Implying they cared about how others viewed them but were
not intentional on the self-presentation strategy they were employing to impress others. A few respondents disagree that they had a
different aspect of self, they tried to impress others, they compared themselves with others, and posted information about
themselves that was not true on social media platforms. This implies that self-presentation is more indirect in identity exploration.
There is a possibility that students did not do self-presentation deliberately, their self-presentation was triggered without their
conscious awareness that they were editing photos, updating status, to impress others.

Effect of Social Media Interaction on Self-presentation

The linear regression model was chosen to answer the study hypothesis, Hol: “The social media interaction has no
significant effect on high school students’ self-presentation”. The first output of the linear regression model used to predict the
effect of social media interaction on the self-presentation was displayed in table 2.

Table 2: Model Summary of Social Media Interaction on Self-Presentation

Model R R Square Adjusted R Std. The error Change Statistics
Square of the R Square F Change dfl df2 Sig. F
Estimate Change Change
1 .318? 101 .098 .83722 101 38.618 1 344 .000

a. Predictors: (Constant), social media interaction

The model was significant F (1, 344) =38.618, p-value <.05. Further, the R Square (R?) = .101 shows 10.1% of students'
self-presentation can be attributed to social media interaction. ANOVA tests on linear regression were used to determine if the
regression model used to answer the hypothesis was fit to determine the predictor other than using the mean comparison. From the
ANOVA, the regression model was suitable for predicting the outcome variable since the equation was significant p<0.05 as
indicated in table 3.

Table 1: Regression ANOVA of Social Media Interaction on Self-presentation

Model Sum of Squares  df Mean Square  F Sig.
Regression 27.068 1 27.068 38.618 .000°
1 Residual 241.121 344 .701
Total 268.189 345

a. Dependent Variable: Self-Presentation
b. Predictors: (Constant), social media interaction

The coefficient model of social media interaction on self-presentation was presented in Table 4.
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Table 2: Coefficients of Social Media Interaction on Self-presentation

Model Unstandardized Coefficients  Standardized t Sig.
Coefficients
B Std. Error Beta
1 (Constant) 1.386 .218 6.348 .000
Social media interaction .362 .058 .318 6.214 .000

a. Dependent Variable; Self-Presentation

The coefficient of the self-presentation based on the students’ social media interaction shows the regression weight was
statistically significant (p<.05). The output showed social media interaction affects students’ self-presentation (8= .318,t=
6.348, p<.05) hence an increase of social media interaction increases the students’ self-presentation by .318.

Therefore, the null hypothesis of study: Hyl: "the social media interaction has no significant effect on high school
students' self-presentation," was rejected. The alternate hypothesis H,a: "the social media platforms interactions have a significant
effect on high school students' self-presentation” was accepted. Meaning there was enough evidence to support the alternative
hypothesis. The social media platform interaction predicts self-presentation. An increase in social media interaction increases the
self-presentation of the students, though at a minimal rate.

Most of the respondents agreed that students modified their photos to look like their friends. The respondents admitted
doing photoshop, editing the photo, and sending them to friends to see their reaction. They said they cared how they looked before
their friends on the platforms. The respondents’ desire is their friends to acknowledge that they are cool in their looks. Most
probably their self-presentation was influenced by the “stars” they were following on social media platforms. They emulate the
‘stars’, and in the process copy their styles, including their physical appearance i.e., their make-ups and their body shape. The
majority do photoshop, modify the photo by improving on the shape, background effect, and color, to appear superb; then send it
to the social media groups. They post the photos and eagerly wait for the 'likes' and comments from friends. Editing the photos
enable adolescents to hide some aspects about themselves while enhancing what they want others to see. Mehdizadeh, (2010)
supported the claim that people post information about themselves and exaggerate phases of their lives to make them seem more
interesting and happier than others.

With the increased use of social media platforms, adolescents are virtually becoming obsesses with their appearance, and
so they frequently update their status, share videos in the public domain for appraisal. The study was consistent with the findings
of Wong (2012) who found that Facebook interaction with friends had a strong positive relationship with self-presentation.
However, Vries et al (2016) found that increased social media interaction predicted increased dissatisfaction with body image. The
results imply that students seek positive feedback that makes them popular and so boosts their ego and in turn keeps them
motivated to interact on social media platforms. Therefore, students’ body appearance and positive feedback on social media
platforms play a crucial role in the development of self-identity.

CONCLUSION OF THE DISCUSSION

The researcher found out that social media interaction affected high school students' self-presentation. The results
showed that social media interaction had significant effects on high school students' self-presentation. The study was consistent
with the findings of Wong (2012; Meier & Gray, 2013) who found that Facebook usage as interaction with friends had a strong
positive relationship with self-presentation. The present study found that adolescents try to impress others on social media
platforms though at times unconsciously. Possibly because they want to establish and nurture their large connections, so they are
inclined to creating profiles and photos of highly stylized self-images. Rui & Stefanone (2013) stated that adolescents with large
networks have increasing demands for relationship maintenance, which results in increased photo sharing. In their attempt to
make positive self-images of themselves, they may fail to remain authentic.
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Adolescents constantly liken the ways they present themselves with other people on social media platforms to
authenticate their views, attitudes, and values. They use the feedback they receive to evaluate their selves, and this may affect their
self-image positively or negatively and in turn their self-presentation. Like what Leary and Kowalski (1990) stated that self-
presentation affects self-esteem and well-being because of the feedback adolescents receive on social media platforms. Some
adolescents may act completely different online from the persons they are offline. It could be they are shy of face-to-face
interactions and the anonymity of the social media platforms influence their interactions. Studies found that online self-disclosure
help adolescents overcome loneliness and facilitate their feelings of social connectedness (Bonetti, Campbell, & Gilmore, 2010;
Olenik-Shemesh, Heiman, & Eden, 2012; Davis, 2012). The positive response of feedback can lead to social media behavior like
increased usage of Facebook (Meshi, Morawetz, & Heekeren, 2013). Desire to make positive impressions is part of what makes
adolescents spend a lot of time on social media platforms. They use much of their time changing pictures and information about
themselves on social media platforms to present to others their most appealing self.

Implications for the Study

Social media platforms are becoming a part of adolescents’ lives and are increasingly advancing, and therefore their
impact cannot be ignored. Adolescents' desire to present a positive self-image may lead them to use much of their time and effort
editing and updating profile status. They may end up using different social media platforms to obtain content or photos that they
edit to achieve the desired post. They may take numerous selfies, select, and edit to appear more attractive than what they are, and
then posted on the social media platforms. They may compare their lives with those of other adolescents who are displaying their
lavish lifestyles, valuing themselves against their peers. This may lead them to monitor their appearance and any slight
dissatisfaction with their body may result in low self-esteem. The nature of social media interaction such as photo sharing, content
editing, receiving like and many more may drive adolescents to present their ideal appearance. All this happens as they try to seek
self-identity. Future research should be carried out using longitudinal research methods to determine whether social media
interaction push adolescents to use the platforms more for self-presentation.

RECOMMENDATIONS

This article intended to share the findings with parents, teachers, youth workers, and policymakers for them to gain
insights on how adolescents’ use of social media platforms affect their self-presentation. After understanding how social media
affects adolescents’ self-presentation, it is important to have seminars and workshops to educate the parents, teachers, and youth
workers on these effects. The researcher further recommends education programs to help educate adolescents to use social media
platforms in ways that are beneficial to their self-identity. These include education programs on how to protect their privacy by
ensuring the information they disclose on these platforms is well-thought-out and relevant to the audience. As some may provide
their story in entirely because they are influenced by the anonymity on social media platforms. It is also expected that discussions
will be held to ensure there are clear policies on online child safety and protection.

There is a need to sensitize adolescents on the risks associated with social media interaction. Social media facilitate the
widening up of a network of friends. This is because an individual may end up connecting with hundreds of friends through the
networks of other friends. The more connections one has, the riskier it might be depending on the information that an individual
present on social media platforms. Information put on social media last long and may affect their identity later.

There are several limitations to the study and the findings must be understood in this context. First, the variables were
measured through self-report. Adolescents could have been biased when reporting on their own experiences driven by the desire to
report what is socially acceptable. Second, the Likert scale was used. Probably the rating scale was limiting or inexact leading
adolescents to give an extreme or in-between response to all questions. Third, the respondents were high school students mainly
from public schools in Nairobi County. Future studies should include private schools and should be replicated in rural areas as
Nairobi County is mainly a metropolitan city. Fourth, the descriptive survey design used in this study is limiting to inferential
statistics. Therefore, there is a need to do longitudinal studies, and other studies in the future need to use other research methods
that can be used for advanced inferential statistics.

CONCLUSION

Social media is essential for adolescents in establishing and maintaining social contacts and experimenting with identity
as it provides unlimited opportunities and great freedom on self-presentations. These platforms provide an opportunity for self-
presentation to adolescents just as they do in a face-to-face environment. This article presented information regarding social media
interaction effects on the self-presentation of adolescents in high schools. Adolescents seek to make impressions as they establish
and maintain social connections. Interactions on through established connections on social media platforms provide feedback to
adolescents' comments, posts, photos, videos among other content, which adolescents evaluate to shape their self-presentation.
The self-presentation is affected by the feedback adolescents receive, negative feedback may. These may influence the amount of
time they use on social media platforms and the number of contacts they establish, the kind of content they are exposed to as they
interact with others locally and internationally.
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